








il Terms and Conditions
e Advertiser agrees to claim allowance for errors within 15 days after publication.

e An advertiser rescinding an order to publish an ad agrees to pay at cost for
typesetting and design services made if not published in 30 days.

e Cancellations cannot be made past Monday, 5PM for the next issue.

e Each salesperson will work to establish credit terms with each account, or
you may contact the business office directly.

e The Journal mails invoices weekly for advertising services provided the
preceding week. Payment in full is due in 30 days. We accept VISA,
MasterCard and American Express cards.

e A service charge on all balances over 30 days will be computed at 2% monthly.

e The advertiser understands that Community Journals, at their discretion,
may employ a third party agency and/or attorney to recover any past due
invoices. Furthermore, the advertiser agrees to pay all reasonable charges
associated with said recovery, including but not limited to; collection fees,
attorney expenses and court costs.

e To ensure accurate credit to accounts receivable, a billing stub should be
returned with all payments. The advertiser’s invoice number should be
written on all checks and a note of explanation included if an amount other
than that noted on the bill is paid.

e Advertiser agrees that if publication is interrupted for any reason or if
advertising ordered to be published is omitted for any reason, The Journal
shall not be held liable.

o Advertiser agrees that if The Journal errors in an advertisement, The
Journal’s liability shall not exceed the charge for the portion of the ad in
which the error occurred, and that The Journal will furnish the Advertiser a
letter explaining the error and shall be otherwise relieved from responsibility.

e Advertiser and/or his/her Agency agree to hold The Journal harmless against
claims asserted because of an ad or its contents.

[ General Rate Policy

a. Retail rates apply to advertising space purchased for the purpose of
promoting a business located in the Upstate retail-trading zone by the
business operator or his/her agency of record. Retail rates do not apply,
either directly or indirectly, to the advertising of products for which the
advertiser may be a licensed general distributor; nor do they apply to any
advertising by the publisher. The contracted space cannot be sublet to
other businesses or used for the purposes other than the promotion of the
advertiser’s business.

b. Advertising standards — In the interest of maintaining standards of accuracy
and good taste, The Journal reserves the right to censor, revise, reclassify,
edit or reject any advertisement. Should The Journal reject an ad, any
money paid to The Journal for publishing the ad will be returned to the
advertiser, releasing all parties. Initial acceptance of an ad does not commit
The Journal to publish it, and publication does not constitute an agreement
for continued publication.

c. The advertiser, agency or agent assumes all liability for the content of
advertisements published (including illustrations, text, claims, etc.) and
agrees to assume any and all responsibility for claims occurring against the
publisher. Those who purchase advertising agree to indemnify the publisher
against any claims related to said advertising in The Journal.

d. Contracts — The Journal offers contracts with rate discounts based on
volume and/or frequency of advertising. Such contracts must be signed by
an officer of the advertising company, which must be located within the
Upstate retail trading zone and qualify for retail rates. Rate discounts will
be applied according to the rate card in effect at the time of the renewal.
Advertisers unable to fulfill a contract will be rebilled at the applicable
earned rate from the rate card in effect at the time of the default.

e. Taxes — At present, taxes are not assessed against advertising.
However, should the laws change, applicable taxes will be added to
advertising charges.

f. Gancellations — Ad changes or cancellations can be made at no charge

when conforming to published deadlines. Ads canceled after published
deadlines are subject to a charge equal to 50 percent of the ad cost.

g. Position — The Journal strives to honor advertiser requests for ad placement
within newspaper sections. However, all advertising positions are at the
option of the publisher. Advertising orders directing insertion on “position or
omit” basis will not be accepted. No adjustments will be made for position.

h. The publisher reserves the right to insert the word “advertisement” in any
ad that is designed to look like a news story. In these cases, the publisher
also reserves the right to select another body typeface if the one in the ad
too closely resembles the typeface used in news stories.

i. The publisher reserves the right to revise rates and terms upon thirty days
written notice to contract advertisers.

j. The Journal adheres to all federal and state advertising guidelines pertaining

to employment, housing and fair-trade practices.

k. Advertiser recognizes The Journal’s rights, title and interest to all layouts
of advertisements, which represent the creative efforts of The Journal
and/or utilization of The Journal’s own illustrations, copy, labor, composition
or material. Advertiser agrees that without The Journal’s written consent
advertiser is prohibited from authorizing for use in other publications
photographic or other reproductions of any advertising layout that is the
result of The Journal’s creative efforts.

. Advertiser agrees that by placing an advertisement in The Journal, advertiser
licenses to The Journal, on a non-exclusive basis, all copyrights and
other ownership rights in the advertisement, including the right to publish,
produce, display, adapt, transmit or produce derivative works in any
medium, including any digitized or electronic medium. Advertiser authorizes
The Journal to bring suit at The Journal’s discretion and at The Journal’s
expense for any unauthorized use, reproduction, display distribution or
performance of the advertisement as it appears in The Journal or for its
unauthorized alteration. Nothing shall prevent advertiser from placing the
same or a smaller advertisement in any other media, or from bringing suit
on its own behalf and at its own expense to enforce its own copyright
interests in the advertisement.
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